Vintner’s Brochure - 150 pts.

Students will use the Microsoft Word & Excel skills they
have learned, to create a brochure for a local vintner.

Project Schedule
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Students email Vintner’'s request for brochure info.
6 7 8 9 0 11 12
. 6" Graders on Field Trip. ¢ Students receive content. .
¢ Submission 1: Student to submit drawing
of intended brochure.
¢ Students begin building their brochures.
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* Students build the layout of the brochures. * Students add the text and images and line
* Submission 2: Brochure Layout Review (submit up the brochure.
by the end of class). ¢ Create chart in Excel. Copy and paste Excel
chart into a text box in Word and line it up.
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* Students finish lining up the brochure and check * Submission 3: Submit Parent Review
for errors. Signature.
* Print black & white version for review * Make changes to the brochure.
* Parent review brochure for typographical,
grammatical, and punctuation errors-Sign.
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Memorial Day Submission 4: Submit Brochure (by end of class)
Gradesheet
Submission #1: Brochure Design
Students will submit a brochure design (This brochure must have a professional Look and Feel!). 10 pts.
Submission #2: Brochure Layout
Students will have their brochure’s layout reviewed prior to adding text and images
(This brochure must have a professional Look and Feel!). 10 ptS-
Submission #3: Parent Review Signature
A parent/adult needs to review the student’s ‘Vintner Brochure’ for spelling,
grammatical and punctuation errors. Please sign below:
Parent Signature: 20 pts.
Submission #4: “The Vintner’s Brochure” (110pts.) Points
1. 4 content sections must be present: “Wine History”, “Our Wines”, “2011 Sales”,
“2012 Projections”. 20 pts.
2. Insert a minimum of 3 images (Front cover, “Wine History” & “Our Wines”,). 10 pts.
3. Consistency: The fonts, font sizes, colors, etc. should be consistent through out
the brochure. 20 pts.
4. An extra effort was made to add colored shapes and lines, either framing out
images and text boxes to increase the professional look of the brochure. 20 pts.
5. Line up the folds, columns, content, images, shapes, etc. 40 pts.
Subtotal
Deduct 5 pts. for each spelling, grammatical and typing error. | -5 pts.
Total




Model Brochure

Below is a Model Brochure for students to reference. The standards it is based upon are those which
are found in the grade sheet.
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The Napa Valley-is known for
its-world-class wines.- The-
region-has-a-very rich volcanic
soil base thatadds-both-
nutrients and-flavor-to the-
grapes.-The long warm growing:
scasons,-adds-to-the-complexity:

of the-wines.-Our-family-has-
seven-decades-of experience-
crafting the regions most-highly
respected wines.-We provide ar:
estate grown-Cabernet-
Sauvignon,-a Merlot-from the-
‘Diamond Mountain-region and:
a-Chardonnay-from-the-
Camerasregion. T
...Enjoy!T
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Dver-1600-cases of Fontana-Cabernet
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2012 Harvest & Sales Projections®

in- 1934, Giuscppe Fontana, at-
age 8, -was sent-on-a boat from-
Sicily to-America. With.
nothing but-the-clothes-on-his-
pack-and twelve dollarsin his-
pocket, Giuseppe -began his-
new life-in-America. He.would:

where he learned how-to-make:-
wine in the-cellar-of their-
home. At-age twenty-three,
Giuseppe ventured to the-Napa:
Valley-to-pursue-his-love of-
winemaking.--Now seventy-
years-later, Giuseppe’s:
grandchildren-continue-the-
great-wine-making traditions-
that the-Fontana brand is.
xnown- for. ™
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difficult for the fruit-to sipen. The fruit was-still-on the-
hen storms were th 1n October. Not-
this-year.-Most farmers-feel they-should e ableto-have-

rainfall.-Lack of rain could stress the vines. The-good-
news 1s-that the reservoirs and-water-tables-are-very-
healthy as-a result of an-abundant-rainfall-in-the -
revious two-years. This coupled with-moderate-

onsumption. T
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region will-experience consistently warm-days from- hnd ing towvi ion concerns msold-mi’ﬂll-'w‘yunw;
Spriog through Fall -Some fear that there could be-an- have-not-materialized.- As-a-result of constant- Fontana started harvesting:
=xcessive number-of-heat-spikes that-could kill the- ing-and spraying, £ 75 have successfully- =hardonnay-grapes-from the-
perries, but-most-meteorologists-don't see this: sbated any infestations. ™ Lamnemos region instead of ‘estate-
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The real concern 1s-the lack-of rain this year. So-far, as the+ .conti to-reb i(sce- Fontana Merlot-sales-increased in the
the region has-received only forty percent of normal- graph).- Merlot sales-are-a-concern-though. Merlot sales: 4. quarter bringing the year total to-

had begun to-stagnate prior to the recession-and now-as-
the-other vanetals rebound, Merlot-sales remamn-flat. [t-
1s-believed that many Merlot-drinkers are-switching to-

pther-vanietals, which explains the-lackluster sales. 7

out Fontana-intends 4o increase -
productions by 30% next-year. m

353 cases. Overall,-Merlot-is showing?
Jackluster-growth.-m
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